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EMPLOYING SOCIAL MEDIA IN AREAS OF 
SUPPLY CHAIN MANAGEMENT 

By MADDALA SUNDEEP 1827118

 

Humans are social animals who seek to 

communicate with each other. From the 

beginning, men found different ways to 

communicate and share information, with 

the advent of technology, the means of 

communication has taken new forms. One 

such means of communication or sharing 

of information on the internet through a 

medium like a computer, tablet, or phone 

is basically what is called social media. The 

present generation, millennials have the 

curiosity to know, understand, read, and 

then speak about an idea. This led to a 

situation where the information is just away 

from a button press. Thanks to JIO in India, 

which revolutionized the use of the 

internet that bought in social media more 

into use. Social media is a boon, but the 

majority of people believe it’s a curse. Let’s 

leave that topic for debates and 

discussions. Social media has a great 

impact on businesses in various functions 

like marketing, recruitment, supply chain, 

etc 

 A supply chain is a set of activities 

which are performed to meet directly or 

indirectly the needs of the people. It 

involves coordination between various  

 

people like suppliers, manufacturers, 

distributors, logistics, warehouses, etc. 

having such complexity of interaction, a 

common platform like social media can be 

a real time-saver for supply chain 

operation. 

 

Role of social media in the supply chain 

 The success of a supply chain 

depends on the relationship that one 

builds with the other, and social media is 

all about building relationships. So, 

incorporating both can have an added 

advantage for a company. Social media 

provides various sort of information and 

knowledge regarding various aspects of 

supply chain issues around the globe. A 

company can gather this information and 

make the best use of it to develop an 

opportunity from this. It can have its 

presence globally or incorporate the latest 

feasible technology to create a competitive 

advantage out of it. With the use of social 

media, companies can actually track their 

performance by asking customers about 

their operations. The insights from the 

customer can help to track their 

 ARTICLE 1 
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performance and adapt changes to meet 

the demands of the customers. It’s like 

giving the customer a chance to share their 

experience about the service offered to 

them, which is typically the reverse flow of 

information which had a major role in the 

success of supply chain operation. When 

customer grievances are taken care, they 

would feel like a part of the company. This 

helps in bringing the business closer to the 

customer. 

 One of the applications where 

social media can help supply chain is, let’s 

consider a consignment arriving from a 

place A to place B. First the goods have to 

be made ready to shift to the container. So, 

the suppliers have to gather together, use 

of what’s App can help in gathering and 

also connect the different suppliers at 

once, or a post on Facebook can bring in 

different new players. Once the goods are 

ready, they have to be packed and shifted 

to a container. Once the container is ready, 

a real-time tracker of the container in an 

App can help the customer at place B track 

his order and be prepared to receive the 

order. Once the order is received the 

performance of the carrier, payments, etc. 

can be updated immediately which helps 

the overall improvement of the service by 

the feedback given by the customer at B. 

This helps in development of supplier at A 

and helps in better service for customer at 

place B. Making use of social media can 

help in gathering some more customers 

who are in the same area of B and 

searching for a truck to transport their 

goods from place A. This brings together 

different customers who are in want of a 

transport service which can be offered by a 

logistics company thereby reducing the 

cost which can be spread equally among 

all the customers who want delivery of the 

goods. This would save money, resources, 

and reduce pollution. This is a small 

example, but in real-time, it would have a 

number of customers and suppliers and 

more complex transportations. Use of 

social media helps in better service at each 

point and helps in the growth of the 

company. 

 The other side of social media is the 

spread of fake news, which has taken its 

form in recent times. A company’s 

reputation may be lost by one fake post 

which spreads like wildfire to ruin the 

company. Many a time’s hackers and 

people against a company spread fake 

news which will have a serious financial 

problem in terms of stock prices. 

Companies have recognized that social 

media is the fastest means of 

communication to get a response, which 

also comes with its own effects. So a 

company to be successful should enjoy the 

fruits of social media at the same time be 

prepared to bear the pain from stone-

pelting 
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POSITIVE IMPLICATION OF SOCIAL MEDIA IN 
SUPPLY CHAIN MANAGEMENT 

By CHITRALA SHAMANTH KUMAR 1827609 

 Since today’s businesses are 

highly competitive, and it is very critical 

for the companies to make innovations in 

areas of operations, increasing 

efficiencies, and productivity, which helps 

to stay ahead in this competitive world. 

Supply chain management is very crucial 

for any organizations as it links suppliers 

to end customers. But many 

organizations concentrate on what is 

happening in its facilities and don’t 

manage the entire chain of activities as it 

will be done by third party members. This 

results in poor supply chain relations 

making entire supply chain less effective. 

But to avoid this situation and to gain a 

competitive advantage, companies can 

make use of modern technologies like 

social media in their supply chain. This 

actually maximizes customer value and also 

improves the overall supply chain efficiency. 

Using social media in supply chain activities 

can help in creating more visibility, control, 

and reduces operational and labor costs. 

Many social media giants like Twitter, 

Google+, LinkedIn can help the companies 

to freely communicate with their customers, 

which will help companies to improve their 

demand, increase customer service, 

increase visibility across supply chain 

activities, can get logistical updates and also 

can keep track of entire supply chain. We 

can use this social media platform to create 

automated updates about supply chain 

activities like weather conditions that can 

affect company’s delivery schedules, and 

also it helps in solving customer queries 

about products and service, delivery issues, 

etc., in real-time. Adidas is one of the 

examples of companies who are using 

social media in their supply chain. Adidas 

SMS Worker Hotline allows direct 

communication with factory workers, 

avoiding the gap that exists between 

management and workers. The system 

allows the workers to have anonymity, 

ensures transparency in tracking 

complaints, and also allows correction 

efforts to happen in real-time. 

Using social media in the supply chain 

helps in effective communication with 

various stakeholders, which is very crucial 

for a company and allows for transparent 

group conversations. Social media can be 

very beneficial in sourcing new talent for 

companies supply chain where most of the 

companies are using it where you can 

choose from various available options. 

 ARTICLE 2 
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LinkedIn, in particular, can be used for 

hiring new talent and making business 

with a new partner who can exactly match 

the skills required and as well as helps in 

finding best suppliers or business 

partners. 
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SOCIAL MEDIA TO BOOST SUPPLY CHAIN 
By PRAVEENKUMAR 1827823 

Global supply chains include 

several vendors, suppliers, buyers, 

manufacturing plants, distributors, 

wholesalers, retailers, etc., If we include 

social media in the supply chain, the social 

media could gain live information across 

the stakeholders of supply chain and 

could be better-informed in the decision-

making process. Some of the social 

mediums include Facebook, Twitter, 

Linked In, Blogs, etc., 

Various studies suggested that 

around 70% of the world businesses are 

using social media. Of Fortune 500 

companies, almost 77% use Twitter, 70% 

of businesses having an active Facebook 

page, and 69% of companies use 

YouTube. Individuals use social media 

platforms to socialize, whereas 

companies are using it to reach out to 

their customers, which eventually lead to 

the growth of the business. 

Many companies use social media 

websites to announce their arrival of new 

products, improving the popularity of the 

business, connecting customers, creating 

perception of the products, etc., For 

Example: On 10-May-2019, Indian Farm 

Foods Private Limited came up with 

Mother’s Day campaign to 

attract customers on Facebook, which 

eventually lead to an increase in the sales 

of the month. Similarly, many leading 

companies are encouraging their 

employees to write blogs, and the 

companies are interested in posting those 

blogs in the company’s official Facebook 

pages and even on the Company’s 

website. Ex: Vogo, Bounce, etc., 

If we consider Social Media in Supply 

Chain, social media platforms improve 

the relationships across the supply chain. 

Social medial enables supply chain 

stakeholders to monitor various supply 

chain events and make everyone up-to-

date with current situations.  

Some of the examples of usage of 

Social Media in Supply Chain include, 

1) Sending social media posts to 

indicate the arrival and departure of 

shipments from the distribution center. 

2) Reporting climatic conditions which 

might affect the arrival and departure of 

shipments. 

3) Analyzing the suppliers and 

vendors reputation. 

 ARTICLE 3 
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4) Sharing supply chain risk 

identification to understand the 

vulnerabilities and can provide measures 

to mitigate. 

5) Sharing various global policies and 

regulations for the smooth flow of goods 

across borders. 

 Hence, social media can provide 

transparency, better flow of information 

across the supply chain. Even though 

there exists a lot of advantages, it is 

necessary for the companies to take care 

of the expressions of the employees in 

writing blogs, posting pictures of 

products, etc., to maintain the 

competitive advantage 

 The utilization of Social media by 

industries involved in Fortune 500 is 

depicted in the graph. 

 

References: 

https://www.manufacturing.net/article/201
4/08/using-social-media-supply-chain 
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JUSTIFICATION OF SOCIAL NETWORKING IN 
SUPPLY CHAIN MANAGEMENT 
 

By KARTHIK D 1827616

 There were times when 

organizations had policies that 

discouraged employees using social 

media while working, but over the last few 

years, it has taken a turn on the opposite. 

Organizations these days are using social 

media, new markets, and new revenue 

sources.  

 A recent study by IDG revealed that 

around 57% of the respondents were 

open to implementing social media in 

their supply chain if it is available to them. 

A vast majority of people refer only to 

social networks such as Facebook, Twitter, 

and LinkedIn when asked about social 

media, but the true social media is much 

beyond than this. This includes people 

engaging in smartphones applications, 

RFID, IoT, Big Data, and information 

sharing among business groups (business 

social media) to help information spread 

accurately and quickly. 

 Organizations with global supply 

chain find it difficult to manage due to 

complex inter-dependent conditions and 

risks. Organizations use these technologies 

internally to improve their processes and 

make it efficient to ensure faster delivery. In 

today’s business environment finding 

innovative ways to streamline their 

processes and optimize productivity will 

ensure a competitive advantage over 

others. Use of social media in their business 

processes increases visibility, 

communication, control, enhanced 

customer satisfaction, and reduced cost.   

 Social media is an essential tool in 

identifying innovations, understanding 

trends, best practices and collaborate with 

various members in the supply chain and 

 ARTICLE 4 
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also determines key performance indicators 

such as the on-time performance and 

monitors events across the supply chain.  

Supply chain management is all about 

finding the most efficient way to deliver 

information, and social media will help the 

distribution of important information 

effectively. Social media will play a vital role 

in the future, but it all depends on the 

organization to utilize it such a way that they 

reap the maximum benefits.  
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SUPPLY CHAIN WELFARE USING SOCIAL 
MEDIA PLATFORMS 

By KALIDINDI SAI VARMA 1827715

 In recent days around 60% to 70% 

of the companies around the world are 

using social media to better understand 

the needs of the consumer. When it 

comes to supply chain management, 

companies can gain insight from social 

media into which products are getting 

user attentions thus determine the 

product demand so that the required 

stock can be maintained for that product 

and the supply chain is effectively 

designed to ensure there are no stock-

outs. In the same way, social media is a 

way to collect more information, helping 

companies stay ahead of the competition. 

Companies can use their social media 

channels to tap into consumers' buying 

habits. A consumer who tweets a message 

endorsing one of the company’s products 

can indicate an increase in demand for 

that product. Thus, managers can prepare 

by adjusting supply accordingly. If a 

specific location in a city sees a surge in 

interest in a product, managers can 

increase stock at that particular cities’ 

distribution warehouse. 

Social media can help track the feedback 

from the customers on a regular basis so 

that product enhancements can be made. 

Using social media in combination with 

other forms of information, including the 

cultural trends, geographical trends, 

consumer sales reports, and performance 
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reviews of products will help in increasing 

the supply chain efficiency for a company. 

If any event has an impact on the supply 

chain, then instant updates can alert the 

supply chain manager to take necessary 

action. Social media increases 

communication internally among different 

departments like warehouses, departments, 

and sourcing department, etc. Managers 

can quickly convey the information about a 

transportation delay, adverse traveling 

conditions, or about the latest shipping 

methods to different teams involved in the 

supply chain of a company.  

Using social media can improve the 

organization’s supply chain management. It 

can create more visibility, improve 

communication, and increase control. 

When there is an efficient and stable supply 

chain, then the company can enhance 

customer satisfaction. when the 

communication is improved by the use of 

social media in the supply chain, everyone 

can be contacted simultaneously. This can 

significantly reduce the labor hours in 

communicating separately and improve 

productivity. 

The company Home Depot has used the 

social media in their supply chain by 

introducing their own social networking 

website called as “The Warehouse” for 

their employees to share information 

between Distribution center, Stores and 

support centers which enables them to 

follow best industrial practices for 

regulatory processes in the USA. This has 

improved Home Depot’s performance in 

supply chain problem solving, which 

helped the company to stand superior to 

when compared to its competitors. 

 

References: 

1.https://www.inboundlogistics.com/
cms/article/social-media-puts-supply-
chain-change-at-your-fingertips/ 
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CORPORATE INTERFACE 

14-06-2019 

Main Campus 

Faculty in-charge: Prof. Shanker Raja Rao 

Guest Lecturer: 

 Mr. Vasudevan Moorthy 

 CEO - Principal Consultants, Bengaluru 

 Mr. Vasudevan Moorthy has an industrial experience of more than 25 years in the 

field of Operations Management. The discussion was about the operational efficiency and 

effectiveness, the major change forces driving the industry and about contemporary 

technologies in operations. He also addressed various questions from the students. 

The speaker set the agenda for the interface by listing out the topics that were going to 

be discussed. He made the students understand the difference between Operational 

efficiency and 

effectiveness with best 

possible definitions, 

stating that efficiency is 

doing things right and 

effectiveness is doing 

the right things. The 

speaker made the 

session more interesting 

by having a quiz about 

the famous personalities 

in the field operations 

and also shed light on their contribution towards operational efficiency. This made the 

students participate and get involved in the session. He also spoke about the differences 

between continuity and change, saying change is about future, exploration, and 

prospect. The major change forces for the industry being globalization, new technology, 

e-business, competition, mergers & acquisitions, etc. 

 CLUB ACTIVITY 1 
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In order to put forth the operational efficiency that India has achieved and can be 

achieved, the speaker showed how ISRO became a nation’s pride. He also shared various 

anecdotes from his professional career, where small scale suppliers achieved quality and 

operational excellence. He stressed on contemporary technologies like Blockchain, IoT, 

Advanced Analytics, AI, Machine learning, which is transforming today’s business. At the 

end of the session, there were a lot of takeaways for the students as the speaker covered 

traditional, 

contemporary and 

the future of 

operations and the 

best path in the 

current business 

environment is to 

go GLOCAL, i.e., to 

Think Global Act 

Local and be agile. 
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GROUP DISCUSSION 

21-06-2019 

Main Campus 

Faculty in-charge: Prof. Binto Kurien 

 The event was organized by team part of OASYS club. The group discussion had 4 

rounds comprising of 6-12 participants in each round. The rounds began with 5 minutes 

being given to participants in each round to assimilate their thoughts for the discussion. 

The discussion rounds 

were timed for 10 

minutes in first 3 

rounds, and 12 

minutes in the fourth 

round, discussions 

were followed by 

reviews from the panel 

of judges comprising 

of Prof. Shrikumar, Prof. Joseph Fernandez and Prof. Shanker Raja Rao on the students’ 

performance in the round.  

 

The topics of group discussion were as below: 

Round 1: “Statue of unity symbol of pride or wastage of public money.” 

Round 2: “Agricultural role in India and Subsidies.” 

Round 3: “Is India ready for electric 

vehicles?” 

Round 4: “EVM vs. Paper Ballot” 

 

The participants in each round 

participated enthusiastically, and their 

performance was reviewed by the 

panel, the judges gave valuable advice 

 CLUB ACTIVITY 2 
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on how to conduct oneself in Group discussion. The event gave an opportunity to the 

students to test their ability in Group discussion which would be extremely beneficial for 

the students to improve their performance and give their best in Group discussions to be 

held as part of the recruitment process in the future. Positive Feedback was received 

from the students about the event rendering the event successful.  
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PLACEMENT SUPPORT 

05-07-2019 

Main Campus 

Faculty in-charge: Prof. N Ramakrishnan 

 A special Placement related session was held on 05th July 2019. The session was 

taken by Mrs. Molly Joseph from the placement cell. The session was conducted based on 

the various doubts and queries raised by the students of Lean Operations and Systems 

specialization. The session commenced with Mrs. Molly briefing about the various trends 

observed among the companies and the students over the years. 

 Based on some of the queries asked by students, Mrs. Molly specified the need to 

equip with the latest requirements of the Job that one seeks. The Job description plays 

an important role and has been one of the feedbacks received from the alumni who were 

placed from the Institute. The session progressed with the answers given for various new 

aspects such as the inclusion of Business Analytics as a new specialization in MBA and 

also the job roles that would be available.  

 Mrs. Molly talked about attitude and the need to have an updated resume for 

better opportunities with companies coming for placements. She insisted on the fact that 

the right attitude and the right skill sets could get each and every student placed as soon 

as a company approach. 

 Finally, the session was concluded with wishing each and every student best for 

the placements and assurance of guidance from the placement cell for making one 

prepared for the forthcoming placement process.  

 CLUB ACTIVITY 3 
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INCREASING FIRST TICKET RESOLUTION 
PERCENTAGE FOR THE PROCESSES AT JUST 
ENERGY BPO LLP 

BHAWNA JHAMB 

Company:  Innoverro Business Services Private Limited, Bangalore 

Client: Just Energy BPO LLP 

 I got this internship through college. There were 2 rounds of interviews to clear. 

First was a round where I had to share my experience, and second, was with the CEO of 

Innoverro. Then through INNOVERRO, I got the project in Just Energy. Innoverro is a 

consultancy, and I was given the responsibility as an Intern Team Lead.   

At Just Energy, as a team, we focused on Floor Operations and found out few problems in 

different processes. I arranged meetings with stakeholders and finalized the Project title for 

all the internship projects. The process was a bit difficult that time as being a student only, 

you are expected to find problems in a settled company, but as time passes, 

understanding increases and the problems become visible. The industry was new. They 

worked as back end for Utility industry based in the UK. To find the problems, I spent 

enough time on the floor and with the employees engaged in those processes to get a 

better understanding of what’s happening there. 

  I got my views and consequent meetings with stakeholders and finalized the 

project objectives. However, SIP is not a smooth journey to be crossed; a lot of ups and 

downs come. Sometimes, we feel so happy about finding the problem or a solution, and 

sometimes we feel down when we are unable to fix something, but I believe this is how we 

learn. 

 I learned a lot; the practical applications of all the Six Sigma tools that we used to 

study on the screen were the most important part of my SIP. I got stuck so many times that I 

could not think of what to be done next but with the help of Corporate Mentor, Project 

Manager and the Operations head, I crossed every hurdle and brought out the solutions. I 

am proud to say that I presented those solutions to the stakeholders including the 

Operations head and they were amazed at the problems I found out and the solutions I 

gave, and I got an appreciation for the same. 

 SIP EXPERIENCE 1 
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 There were few things that we were not been taught about, but now in this era of 

the Internet, we don’t have to worry about such things. I read a few Research Papers and 

the articles available on the Internet, and even if it did not solve the problem, I used to ask 

my Corporate Mentor or the Project Manager. But to be very careful, they are always busy 

with more important things so we cannot disturb them every time unless we don’t have any 

other option. Learning through the Internet is always better. 

 Although, it is difficult to summaries the learnings in a few lines as it was whole 2 

months and countless experiences. The most important learning was how to tackle the 

Corporate culture and politics that happens in every organization. Another learning was 

never to be scared of being an Operations person as no process, or the organization is 

perfect, they possess some flaws which can be corrected. As we are taught, we should 

always spend the maximum of our time with the people engaged in these processes as 

they have a maximum understanding of the processes. Last but not least, being a 

Consultant, always keep your eyes and ears open, you never know where a new problem 

can pop in! 

 Well, in my case, it was a positive experience. Employees at Just Energy helped me 

a lot in getting done through my SIP; however, they were not aware of me being a student 

as it would have limited my engagement and also it would have affected my work which 

we cannot afford. So, I was a Consultant for them an I always got enough support 

whenever needed in spite of their busy schedules. 

 The best experience was implementing the concepts practically in an organization. 

It will definitely help me getting the placements as I can explain what I did and how it 

brought changes in a well-settled organization. This SIP boosted my confidence, which is a 

must thing for the career and moreover, I myself experienced the Six Sigma Consultant 

role. 

 The experience was great. As for the recommendation, there are ample numbers of 

companies, where you can try getting SIP and also, companies will come to college as well. 

I will also recommend Just Energy BPO LLP, provided they have the requirement. 
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BUSINESS PROCESS TRANSFORMATION FOR 
STAFFING SERVICES AT OJAS INNOVATIVE 
TECHNOLOGIES 

VINAY VUDATA 

Company:  Innoverro Business Services Private Limited, Bangalore 

Client: Ojas Innovative Technologies 

 I thought it would be really difficult to find out a company and then request for a 

meaningful project, but I got my internship from college, and the client of Innoverro is in 

requirement of a transformation process. So, the project was already ready, and I just took 

up their problem and started working on it. 

 The corporate mentor and CEO are having good domain knowledge of six sigma 

approach so, it was easy for me to frame the project chart and get approved. But however, 

to design the solution for the problem, we need to interact with all the stakeholders of the 

organization, which was a bit difficult task. The solutions we designed should be useful to 

the end-user and should be in line with their needs. So, in my case, finding a problem, 

didn’t take too many efforts but designing the solution and proposing it took a lot of time 

and efforts. At last, the solution was accepted. 

 As part of the solution, we need to prepare a demand forecast for the FT-2019-20. I 

am not aware of doing a demand forecast. Hence through various sources on internet and 

discussion with the corporate mentor and brainstorming sessions with the team which is 

working with me helped me to find a solution for that and lead me to accomplish the work 

with acceptance from the project sponsor. 

 Knowing the concept is not a big deal, knowing how to apply that is all that matters. 

The next best thing I learned is there is nothing under the sky without scope for 

improvement. 

 I really didn’t feel surprised because I had already worked for 2+ years in Infosys 

and this is just practice time for me in between these 2 years and put me in the form to get 

into the corporate in another 8 months. However, updating of work level from a technical 

workplace to management workplace is a very good experience. 

 Like how every specialization of engineering again have various competencies of 

job and future studies, LOS also has so many career options which I am not clear about 

 SIP EXPERIENCE 2 
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what to do and how to do. This project I did in SIP showed me what I am interested in and 

what is m talented in. The best thing is they both matched. So, I feel knowing my skill set 

and interest and knowing that both are same is the best learning in this SIP. 

 I recommend my juniors to take up business consultant role in their SIP’s if they get 

a chance because the scope of learning and applying concepts is more compared to other 

roles. 
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APPROACH FOR A BLOCKCHAIN BASED 
PROVISIONING OF GOVERNMENT SERVICES 
IN STATE OF KERALA 

SHILPA SHEEBA JAYACHANDRAN NAIR 

Company:  Kerala State IT Mission 

 

 It was difficult to get SIP without direct any contacts. I wanted to get into the systems 

side, and I was determined to do my SIP in that forte. I had to communicate with my 

relatives and friends to search for an internship through their contacts. And through 

contacts, I got my internship. 

 The objective of my SIP was to understand the current e-governance and create a 

more secure and transparent platform. There were some records that were missing or 

mutilated, and to control this secured platform had to be made. 

 Dealing with security and e-governance, my project was based on blockchain, 

which was not taught before SIP, so I had to learn from scratch, and I learned about 

blockchain through YouTube tutorials and websites. Professor Binto clarified my doubts 

related to blockchain and its advantages, companies, and countries benefiting through 

blockchain implementations, the importance of BCT for e-governance and any 

communication platform. 

 This SIP helped me a lot since; I got a chance to know more about what e-

governance is about and how the platform should be. Also, I got a chance to know the 

importance of taking the right decisions and the importance of teamwork and the role of 

each and every member of an organization  

 SIP EXPERIENCE 3 
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SCLM QUIZ 
By Kirubakaran M 1827916 

 

 
1. Which of these is not a primary activity of Porter Value Chain analysis? 

1. Marketing and Sales 
2. Operations 
3. Procurement 
4. Outbound Logistics 

 
2. The correct sequence of operations in production planning and control is 

1. Routing-Scheduling-Dispatching-Follow up 
2. Scheduling-Routing- Dispatching-Follow up 
3. Dispatching-Routing-Scheduling- Follow up 
4. Routing-Scheduling-Follow up-Dispatching 

 
3. The bill of material does not consist of 

1. Part number 
2. Specifications of part 
3. Name of the part 
4. Price of the part 

 
4. The transit time consist of 

1. Time is taken by raw material from machine to machine 
2. Time consumed in moving the work between various departments 
3. Time is taken by a worker to machine a component 
4. None of the above 

 
5. Logistics is the part of a supply chain involved with the forward and reverse 

flow of 
1. Goods 
2. Services 
3. Cash 
4. all of the above 

 
6. Due to the small change in customer demands, inventory oscillations become 

progressively larger, looking through the supply chain. This is known as 
1. Bullwhip effect 
2. Net chain analysis 
3. Reverse logistics 
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4. Reverse supply chain 
 
7. Which of the following has been announced as the official sponsor of Team 

India? 
1. Vivo 
2. Oppo 
3. Byju’s 
4. Educomp 

 
 
8. Which research institute has recently found that a typical apple carries more 

than 100m bacteria inside it? 
1. University of Chicago 
2. Michigan State University 
3. Graz University of Technology 
4. Delhi University 

 
 
9. What is the rank of India in the latest FIFA rankings? 

1. 111 
2. 109 
3. 105 
4. 103 

 
 
10. Which educational institute has launched AI App CARE4U for the benefit of 

senior citizens? 
1. IIT Madras 
2. IIT Kharagpur 
3. IIT Delhi 
4. IIT Kanpur 

 
 
11. Which country has recently imposed Carbon Tax? 

1. South Africa 
2. Pakistan 
3. Nepal 
4. Bangladesh 

 
 
12. After the successful launch of Chandrayaan-2 by India, which country has 

expressed a desire to work on space programs with India?  
1. USA 
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2. China 
3. Russia 
4. Israel 

 
13. Who is appointed as the Vice Chief of the Indian Army? 

1. Lt Gen Manoj Mukund Naravane 
2. Lt Gen D Anbu 
3. Lt Gen Bipin Rawat 
4. Lt Gen Anil Chauhan 

 
14. Which research lab recently raised USD 1 billion from Microsoft? 

1. OpenAI 
2. World of AI 
3. AI Town 
4. Tech to Tech 

 
15. Who has recently been appointed World Bank Managing Director (MD) and 

Chief Financial Officer (CFO)? 
1. Anshula Kant 
2. Rahul Sachdev 
3. Amrita Dev 
4. Bipin Singh  
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CROSSWORD PUZZLE - SCLM 
 

 

 
ACROSS 

3. The distributor's customer 

4. The creative problem-solving method 
that involves coming up with a large 
number of fresh ideas 

7. A person or organization that resell 
goods or services directly to consumers or 
end-users 

8. Also known as the vendor 

12. Amount of sales that must be made to 
cover all of the costs of a business 

14. Learning how to manage your money 
and where it’s going 

16. Where finished goods are 

sorted/shipped to various retailers or 

customers 

DOWN 

1. The table that lists the quantity of a good 
that a person will purchase at various 
prices in a market. 

2. A measure of how consumers respond 
to price change. 

5. The entity that makes a good, through a 
process involving raw materials, 
components or assemblies, usually on a 
large scale with different operations 
divided among different workers. 

6. A network of individuals, organizations, 
resources, activities, and technology 
involved in the creation and sale of a 
product, from the delivery of source 
materials from the supplier to the

By Gabriel Sudhin Migael 1828011 
Prasaath P 182812 
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manufacturer, through to its eventual 
delivery to the end-user. 

9. The cost of producing one more unit of a 
good. 

10. An association of individuals, created 
by law or under the authority of law, having 
a continuous existence, independent of the 
existences of its members, and powers and 
liabilities distinct from those of its 
members. 

11. A merchandise or stock in hand, work 
in progress, raw materials, finished goods 
on hand, etc 

13. A cost that rises or falls depending on 
the quantity produced. 

15. Where goods are stored throughout 
the supply chain
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